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Preface� to the Sixth Edition

It’s simple to go on the web and find information. So why would 
you need a book about doing research?

Perhaps if you Google that question you’ll find the answer.
Actually . . . no. Googling that question won’t get you a good answer. 

There are, in fact, still countless queries and information problems 
for which the answer won’t be found via Google. Or Wikipedia. Or 
Twitter. And that’s one of the points of this newly revised book on 
how to find credible information and perform good research.

Find It Fast, first published in 1987, was last revised for its fifth 
edition in the year 2000. That’s eons ago in the information world, 
and an awful lot has happened in that world since then. For example 
Web 2.0, Wikipedia, Twitter, citizen reporting, sentiment detection, 
real-time search, social media, Google+, Pinterest, Instagram, 
Tumblr, YouTube, Vine, tagging, cloud collaboration, the wisdom of 
crowds, collaborative filtering, LinkedIn, Klout, Siri, Snapchat, social 
media monitoring, Facebook, Foursquare, and Flickr—and more!

Back in the year 2000, all those concepts and sites were either not 
around or barely emerging. That’s an enormous amount of change 
in the information world.

But a lot has not changed—specifically, the elements of doing 
good research. For example, understanding how sources differ, 
knowing which resources to use, finding and evaluating experts, 
verifying information, understanding surveys, controlling one’s 
biases, asking the right questions, assessing source credibility, dis-
regarding the noise, understanding what’s truly significant, and 
knowing when to conclude a project.

The More Things Change . . .? 
Can we say, then, that doing good research has not fundamentally 
changed, but that the sources, tools, and strategies have changed?

Well, not quite. Not only have the sources, tools, and strategies 
clearly changed, they have, in fact, changed so dramatically that 
they have produced a revolutionary rethinking in many aspects of 
what constitutes good research.
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Why are these changes truly revolutionary? We have to start by 
looking back to the mid-1990s, with the arrival of the internet, of 
course, which demolished the high barriers to entry for becoming a 
publisher. The last time we had a change that revolutionary for cre-
ating and distributing information was over 600 years ago when a 
German by the name of Johannes Gutenberg came up with the con-
cept of movable type.

By the early 2000s we saw the emergence of the social web—or 
Web 2.0 as it was then known. Initially, interaction on the web was 
primarily in the form of blogs, but this innovation was quickly fol-
lowed by an explosion of other two-way information-sharing plat-
forms: Flickr, YouTube, Tumblr, MySpace, Facebook, and many 
others. The social web permitted anyone to share his or her opin-
ions, knowledge, and content, and to become part of a larger global 
conversation. As a result, we have all had to rethink some funda-
mental assumptions about what constitutes a credible source and, 
therefore, what it means to do “good” research.

Who’s an Expert? 
Who counts as a trusted source today? Before the social web, an 
individual established his or her authority on a subject through cre-
dentials (e.g., a PhD in history, an MA in design, etc.) or with their 
published works, professional presentations, or other means that 
demonstrated recognition by institutional gatekeepers such as uni-
versities, publishers, and editors.

If a person could manage to clear those hurdles—write the dis-
sertation, get a presentation approved, have an article published, 
be quoted in a news story—then he or she was given the mantle of 
legitimate authority. The rest of us could then feel certain that he or 
she was in fact a credible source of expertise.

The internet and, more recently, social media have forced us to 
reconsider, or at least expand, our criteria for who should be con-
sidered an authority and whose views and knowledge are worth 
taking seriously.

Today we live in an information-rich environment, where the 
views of countless people without any formal—or even informal—
credentials, who have never been peer reviewed or quoted in a 
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newspaper, never presented at a conference or even created a piece 
of work, are given a great deal of credence. Consider, for example, 
the popularity and sometimes even prominence of certain blog-
gers, “citizen-journalists,” YouTube producers, prolific Wikipedia 
entry writers, or just someone with a high “Klout” score. These peo-
ple are sometimes trusted as credible sources. Should they be given 
that recognition just because they are popular? Should popularity 
really confer authority and expertise?

These critical questions will be discussed later in this book.
And what about the whole “wisdom of the crowd” meme: that, in 

certain circumstances, a larger group of ordinary people is smarter 
and more likely to come to a more accurate decision than any one 
individual—even if that individual is an expert?

These are the kinds of questions that are creating major—in fact 
revolutionary—changes in how we all create, find, and assess infor-
mation sources, and they will be treated in detail.

Big Data and Big Challenges 
The question of expertise—who currently deserves to be consid-
ered a legitimate authority and credible source—is not the only 
dramatic change faced by information searchers today. Of course, 
there is little difficulty these days in finding a simple fact or answer, 
or even turning up a good description of a place, person, or thing. 
Link to a search engine, key (or speak) a few words into Google, and 
get matching results instantly—that’s as easy as it gets.

But significant challenges are still faced by those with more 
involved research tasks. One is simply how to sort through and 
make sense of the countless streams of incoming real-time data 
continually washing over us. The fact that we are all becoming pub-
lishers and broadcasters means that more and more data is gener-
ated—from tweets to video clips—making it that much harder to 
discern what truly deserves our precious and limited attention.

One increasingly popular approach for making sense of the 
growing ocean of information is to rely on “big data,” perhaps the 
hottest buzzword in the business and technology world. The term 
describes the use of super-powerful computers to collect, crunch, 
and analyze the enormous and ever-increasing quantities of 
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information being produced these days. There are countless 
sources of data, ranging from people’s social media profiles to sen-
sors on household objects, supermarket scanners, weather station 
reports, and smartphone geolocation data.

The promise of big data lies in its ability to deeply analyze so 
much disparate data, find correlations, and surface previously hid-
den patterns to provide new insights and drive more informed 
decisions. The big data phenomenon also presents challenges for 
the researcher, described later in this book.

The Value of Find It Fast in the  
Digital Age 
Finally, you may be wondering about the value of some of the items 
included in this book or even the concept of the book itself.

Why, for instance, have I bothered to include certain seemingly 
old-fashioned print directories and indexes in the library chapter? 
While there are a few reasons print is still valuable, as discussed in 
Chapter 2, one subtle but quite important reason is that using these 
types of sources serves as an important check on your internet 
searching, which generally gives the highest rankings to the most 
popular sites. This is fine as far as it goes (much more on that pro-
cess in Chapters 3 and 5), but what it means is that while you are 
likely to get a lot of results published by the best known and most 
used news and information sources, such as The Huffington Post, 
The New York Times, CNN, the Guardian, TMZ, etc., you are much 
less likely to turn up articles published in very small, niche, and 
lesser-known journals and news sites. And sometimes these turn 
out to be your best sources.

By adding an old-fashioned print index and directory to your set 
of research tools, you can at least complement this search-engine 
ranking method by using a source with a different mechanism for 
discovery, and thereby override the built-in biases of the search 
engines. You then have a more rounded set of results than you 
would receive from a Google search alone—and that’s a good thing.

Given the speed of change in this arena, you may also wonder 
how long a book like this can remain relevant and useful. That’s a 
good question. 
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It is certainly true that the websites and search tools referenced 
in this book are bound to change, so I’ve addressed this issue in two 
ways: first, by including only sources that have been around—or are 
most likely to be around—for a long time. But even more impor-
tantly, the heart of this book is not a list of sites or the technologies 
of the moment. It is all about cultivating a deeper understanding of 
the critical principles of research and what it means to be a good 
researcher in the digital age.

Finally, a few more words on the journey this book has taken 
since its first edition in 1987.

The introduction to that initial edition began with the remark that 
“it may come as a surprise to you, but for virtually any subject, facts 
and information are out there—by the truckload.” The book promised 
to provide the necessary know-how so the reader would “be able to get 
the kind of information that’s normally available only to a select few.”

But by fifth edition, published in 2000, the power of the internet—
as a source of an unfathomable amount of information to anyone, 
anywhere, anytime—was becoming more fully realized. And that 
edition of the book concluded with some thoughts on the potential 
of this amazing new technology:

The internet provides explanations for problems or con-
cerns that may have stumped us for years . . . The sum total 
of all of our knowledge and thoughts, in fact, is increasingly 
being made public, linked and accessible. All sorts of arti-
facts of knowledge are being digitized, made searchable and 
available . . .

Of course, the internet will never answer the deepest 
human questions . . . or will it? And finding answers to one 
set of questions allows for, and even compels, the emer-
gence of a new set . . . and so our questioning will surely 
continue.

And so it continues today.
Here’s to getting your questions answered—and then generating 

new and even better ones!
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Introduction

Who’s in Charge of Your Research, 
Anyway? 
If someone were to ask you who’s in charge when you do some 
casual searching on the web, your response would likely be some-
thing like, “Well, I decide what I’m looking for online. Most of the 
time I go to Google, enter the words for what I want to find, and I get 
my results. So I’d say that I’m in control.”

Well, not to get too Matrix-like on you, but there are a whole host 
of hidden entities that are jockeying for your attention and working 
to control what you are able to do, how you are able to do it, and 
what results you will view. Among the most powerful behind-the-
scenes forces are the following.

Google Itself 
As will be examined in detail in Chapters 3 and 5, Google prioritizes 
the pages that are most popular—these are the ones with lots of 
incoming links. It also prioritizes web pages that, according to its 
calculations, are supposed to be of highest interest to you person-
ally, based on your past search history, geographic location, and 
other individual factors.

Search Engine Optimizers (SEOs) 
SEOs use a variety of techniques—some approved by Google, others 
more iffy, to try to drive their clients’ pages to the top of the returned 
list. This means that what you see from your research not only 
reflects your search statement and Google’s own ranking algorithm, 
but also the skill and intent of other entities trying to get their pages 
ranked highest.

Clickbait Creators 
Clickbait is the term used to describe those ridiculous yet oddly 
alluring headlines crafted just for the purpose of getting you to click 
and read the story. Unfortunately, research shows that these absurd 
techniques often do work, due to creating what’s called a “curiosity 
gap” in us, causing our minds to seek the missing information.1
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So what’s a good researcher to do?
First we might ask, Why is any of this a big deal? Haven’t there 

always been external forces directing how we do research?
No, not really; at least not in the same way.
In “the old days”—let’s put that before the mid-1990s or so—

when a researcher went to consult his or her sources, whether it 
was an encyclopedia, reference book, journal, magazine, primary 
document such as a letter or photo, or a traditional searchable 
online database, the primary forces that determined what the 
researcher would find included only the following:

•	 The scope, content, and timeliness of that resource 
(archive, timeliness, quality controls, etc.)

•	 The methods and limitations of the tool employed for 
searching a set of data or sources (ability to find a citation 
vs. abstracts vs. full text; ability to do advanced keyword 
searches, etc.)

•	 The researcher’s own skills and abilities to construct an 
effective research strategy and search statement

•	 The method selected by the publisher/database to define 
what constitutes a relevant result (keyword match, 
recency of item, etc.)

But now we all must contend with external forces whose larger 
goals don’t necessarily coincide with our own as researchers.

The fact is, unlike a library database or other traditional informa-
tion provider, these entities do not have the same overriding goals as 
we do. They include a larger mission that typically means attracting 
more users, luring in paid subscribers, selling advertising, collecting 
data, and ultimately turning a profit. And so what we ultimately end 
up seeing as searchers in some manner serves those overriding goals.

A primary purpose of this book is to help put you back in control 
of your own research. This means having a level of digital informa-
tion literacy so you are aware of the various forces that impact what 
you find and why, and enough knowledge and understanding of 
today’s information environment so you are in the driver’s seat—
finding what you need and seeing and working with sources that 
are going to best fulfill your research needs.
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What can you do to ensure that you are in charge, that you’re 
steering the ship and finding the best—most relevant, insightful, 
timely, and credible—information?

That’s where this book comes in.

What’s Inside This Book 
A preliminary section, “Getting Started,” will help you define what 
information you’re really after and organize your plan of attack. Part I 
consists of two chapters that identify specific information sources and 
provides tips on how best to find and use each of them. Chapter 1 is a 
compilation of my favorite all-purpose and powerful “super sources,” 
ranging from associations to museums to government data, which are 
among the best resources for virtually any research endeavor. This 
chapter also identifies some of my favorite open access sources. These 
are scholarly books, journals, and other resources that were created to 
be free and available to anyone, reflecting the goals of the open access 
community to make information more freely available and outside of 
expensive and restrictive paywalls. Chapter 2 explores how to find the 
right library, why libraries are still valuable in the age of the internet, 
some of the best ways to use your library, and even when it is most 
effective to use print sources. 

Part II looks at what it really means to be an effective information 
searcher on the internet. Chapter 3 examines the birth and develop-
ment of search engines: how they work, getting the best results out of 
your search, alternatives to Google, and a discussion of lesser-known 
internet discovery tools that are not even search engines at all. Chap-
ter 4 explores the recent rise of “social searching”—​using your social 
network as a source of information, when it makes sense to do so, 
and practical search strategies you can employ for the most popular 
social networks including Facebook, Twitter, and LinkedIn. Finally, 
Chapter 5 takes on the particularly tough and perplexing issue of 
source credibility, examining both traditional scholarly and journal-
istic methods for assessing a source, and also the latest thinking and 
methods for verifying citizen journalism and social media posts. 
This chapter also analyzes the notion of the wisdom-of-crowds, 
explaining how that principle works, under what circumstances it 
can be relied on, and when it does not apply.
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The last major segment of the book, Part III, is about finding and 
interviewing experts. In Chapters 6 through 8 you’ll discover how to 
locate the best type of experts for your research, and the pros and 
cons of each type. You’ll also learn how to make contact with the 
experts and how to get them to open up and share their knowledge.

Finally, the last chapters offer advice on how to tell when it’s time 
to wind up your project and some tips on writing up your results. 
Chapter 10 includes a “Researchers Road Map,” a guide to choosing 
and understanding the varying types of information sources.

At the end of this book are two appendices. One lists useful 
research and verification tools, and in the other I share my favorite 
books, journals, and other resources on doing research and under-
standing how to better leverage knowledge in the digital age.

Note
	1.		 For a detailed analysis on how the site Upworthy refines this process of creating 

the most attention-grabbing headlines possible, see this piece in New York 
magazine: nymag.com/daily/intelligencer/2014/03/upworthy-team-explains​
-its-success.html.

www.nymag.com/daily/intelligencer/2014/03/upworthy-team-explains-its-success.html
www.nymag.com/daily/intelligencer/2014/03/upworthy-team-explains-its-success.html
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Getting Started

Before plunging into your project, take a few minutes to consider 
your endeavor. Try to determine for yourself exactly what kind of 
information you need and why. What are your reasons for wanting 
to fi nd this information? What are your overall goals? Try to be as 
specifi c as possible, even though it may be diffi cult to do so at the 
earliest stage. The more you can narrow your scope and break your 
task into subprojects, the easier your search will be and the more 
likely it is that your project will be a success.

TIP: Deciding What to Research
How do you decide what to research when the research topic 
is up to you? The best guide that I’ve come across is called 
“Identifying Your Interests and Establishing a Research Plan” 
(http://tinyurl.com/p8w8sjp) written by Professor Shannon 
Mattern at the School of Media Studies at the New School for 
Public Engagement. While geared for media studies students, 
Mattern’s inspiration and advice is invaluable for any 
researcher.

For example, say your goal is to fi nd information on how news-
papers are rethinking their business models in the digital age. With 
a little refl ection, you can break that topic into its major compo-
nents: What were the traditional business models before the inter-
net? What elements provided revenue, and how much? Which of 
those elements are no longer viable? What new methods are being 
tried out to generate revenue? Who are the leaders in creating a 
workable business model—what did they do, and how did they do 
it? Are there differences in other countries or lessons that can be 
learned—what are they? What do readers say they want and like in 
a newspaper today? Will they pay for those features, and if so, under 
what circumstances? And so on.

http://tinyurl.com/p8w8sjp
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Now you have some specific and concrete subtopics to zero in 
on. If during your research you discover that your subject is too 
broad for you to adequately handle it within the strictures of your 
plan, you can decide whether to choose one or more of your sub-
topics instead. And if you are not familiar enough with your subject 
at the outset to identify the subdivisions, you’ll find that you will 
discover them once you begin your research.

The first step in the information-gathering process is to find the 
best “nonhuman” published sources—whether in print, in data-
bases, or on the web. Although some of your best results will even-
tually come from talking to experts, you don’t want to begin your 
project by contacting them. It’s much better to first read and learn 
about your subject, and then speak with the experts. This way, 
when you do eventually talk to the authorities in the field, you’ll be 
knowledgeable enough to ask the right questions and get the most 
out of your conversation.

Before you actually start your research, you should also come up 
with a method for capturing the information you’ll be gleaning 
from your published and expert sources. Your approach to note 
taking and organization is important because it will affect the 
course of your entire project. If you need advice on this, see Chap-
ter 9. If, however, you feel confident enough to jump right in to the 
information search, continue on to the first chapter.
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Chapter 1

Super Sources: The Cream 
of the Crop

The resources described in this chapter are the cream of the 
information-source crop. They range from museums to the federal 
government, from the state business filing registry offices to other 
storehouses of information, but they all have a few things in 
common. Each contains information on an enormous scope of 
subjects. Each can easily be tapped for answers and advice. And 
each provides answers either free of charge or nearly free.

I’ve organized these sources into the following broad categories:

•	 The Best of the Library Sources

•	 The Best of the U.S. Government Sources

•	 Business Super Sources

•	 Statistical Sources

•	 Scholarly Databases, Theses, and Journals

•	 Open Access and Public Data Sets

•	 Other Super Sources

The Best of the Library Sources 
In Chapter 2, I examine the continuing value of libraries in the dig-
ital age and how to make the best use of libraries when doing 
research. Here I’ll simply list a handful of the very best individual 
libraries and library-oriented resources that you can turn to in 
order to find information on virtually any topic you are researching. 
This section is broken up into two subcategories: “The Best of the 
Best” and “The Rest of the Best.”
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The Best of the Best 
Source: Library of Congress
The U.S. Library of Congress in Washington, D.C., is the largest 
library in the world. Its collection includes millions of volumes and 
pamphlets, technical reports, maps, manuscripts, photographs, 
negatives, prints, and slides. The library is also known for its collec-
tion of rare books and foreign publications.

Using the Library of Congress’s vast resources can be tricky—
not only because there is so much information available but also 
because the library’s policy discourages extensive reference 
usage when the same materials are available on a more local 
level. However, it does assist users in researching topics unique 
to the library (such as copyright, legislative research, and inter-
national law). 

There are also certain services and sections of the Library of 
Congress that are set up specifically to help the public find and use 
its resources:

•	 Ask a Librarian. Click on a specific subject area and 
see a page with the range of the Library of Congress’s 
resources, and have the opportunity to pose your 
research question to a librarian. You should receive a 
response within five cases. In some cases, you can even 
have a live chat.

•	 Virtual Reference Shelf. A list of sites and resources 
recommended by the Library of Congress on topics 
ranging from architecture to statistics.

•	 Searchable databases. While many of these powerful 
databases are available only for in-library use at the 
Library of Congress itself, others are free and available 
remotely.

There’s a lot more—spend time browsing and searching the site and 
you’ll see for yourself!

Source: WorldCat (OCLC)
Do you have need to find the library closest to you that has a copy of 
a particular book (or music CD or DVD)? Just enter the name of the 
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item and your zip code into WorldCat and you’ll get an immediate 
listing of which libraries nearest you have that item on their shelves. 
(You can do a lot more on WorldCat too, including fi nding journal 
articles and downloading ebooks, but its fundamental purpose is to 
seamlessly search about 10,000 of the world’s library catalogs to 
help people fi nd the books or other content they seek.)

TIP:
Remember that WorldCat only surfaces titles and other bib-
liographic information about a book or content, so you’ll 
need to track down the original item yourself. However, Hathi 
Trust, a consortium of major leading research libraries around 
the world, is another excellent resource that not only allows 
searching across millions of public domain and private books, 
journals and other resources, but also permits a certain 
amount of free fulltext searching as well.

Note that when you fi nd a book on Google Books, the dropdown 
menu under “Get this book in print” includes a “Find in a library” 
link to the WorldCat entry for that title.

Source: The New York Public Library
The New York Public Library (NYPL) is a tremendous source of all 
kinds of information. The library’s mid-Manhattan branch is espe-
cially rich in its holdings and regularly answers inquiries from 
around the country via its ASK NYPL reference service, which 
accepts phone calls at 917-ASK-NYPL from 9:00 AM to 6:00 PM, 
Monday through Saturday. Email requests are also accepted. Its 
collections cover the fi elds of art, business, education, history, lit-
erature and language, and science. In addition, the library con-
tains an extensive image collection.

Specialized research collections of the NYPL include the George 
Arents Collection on Tobacco; Berg Collection of English and Amer-
ican Literature; Dorot Jewish Division; Jean Blackwell Hutson 
Research and Reference Division, which focuses on peoples of 
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African descent throughout the world; Jerome Robbins Archive of 
the Recorded Moving Image; Lionel Pincus and Princess Firyal Map 
Division; Rodgers and Hammerstein Archives of Recorded Sound; 
Schomburg Center for Research in Black Culture; Science/Industry 
and Business Library; Spencer Collection of illustrated word and 
book bindings of all periods and all countries and cultures; and the 
Theatre on Film and Tape Archive. There is also the Performing Arts 
Research Center, which answers inquiries regarding music, dance, 
and theater at no charge.

Here are just a few of the ways you can start learning about the 
resources of the NYPL:

Research Guides. The NYPL has created detailed step-by-step 
instructions on how to begin research in the library on many differ-
ent subject areas, ranging from historical photographs to maps to 
patents.

Digital Collections: The NYPL has digitized over 800,000 items 
from its holdings and made them available online. There are digi-
tized photographs, audio, and other formats, on topics ranging 
from the arts to maps, birds, immigration, and social conditions. 

Articles and Databases: All of these are free to use when visiting 
the NYPL in person; online, there are a mixture of free and fee-
based databases.

The Rest of the Best 
Source: The Center for Research Libraries (CRL) 
The Center for Research Libraries (CRL) is an international consor-
tium of university, college, and independent research libraries 
headquartered in Chicago and it makes its catalog of holdings 
available for free searching on the web. Documents themselves are 
available on loan free to member libraries or to nonmember librar-
ies for a fee. CRL’s holdings include international newspapers, doc-
toral dissertations, and much more.

Source: CiteSeer
CiteSeer is a digital scientific literature library that focuses primar-
ily on computer and information science.
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The Best of the U.S. Government Sources 
The U.S. government is a gold mine of information. Although some 
government resources and information services have been elimi-
nated over the years, an awesome amount of advice, data, and infor-
mation is still available—and since the mid-2000s or so the focus of 
the government has been to make much of that information freely 
and easily available over the internet. Information is available from 
the government on a vast number of topics. The following table of 
departments and agencies, along with selected topics each covers, 
should give you a good feel for what’s available. 

Department/Agency Topics

Department of 
Agriculture

animal and plant health; consumer affairs; family 
nutrition; food safety and inspection; human 
nutrition; veterinary medicine

Department of 
Commerce

business outlooks; economic and demographic 
statistics; engineering standards; imports and 
exports; minority-owned businesses; patents and 
trademarks; technology; travel; weather and 
atmosphere

Department of 
Defense

atomic energy; foreign country security; 
mapping; military history; nuclear operations 
and technology; tactical warfare

Department of 
Education

adult education; bilingual education; civil rights; 
educational statistics; elementary and secondary 
education; handicapped services; higher 
education; libraries; special education

Department of 
Energy

coal, gas, shale, and oil; conservation; energy 
emergencies; fusion energy; inventions; nuclear 
energy; nuclear physics; radioactive waste; 
renewable energy

Department of 
Health and Human 
Services

AIDS; alcohol abuse; disease; drug abuse; drug 
research; family planning; food safety; minority 
health; occupational safety; smoking; statistical 
research data; toxic substances; veterinary 
medicine; NIH institutes for cancer; eyes; heart, 
lung, and blood; arthritis and musculoskeletal and 
skin diseases; dental and craniofacial research; 
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Department of 
Health and Human 
Services (cont.)

diabetes and kidney diseases; environmental 
health; neurological and communicative 
disorders and stroke; human development 
services; aging; children, youth, and families; 
developmental disabilities; Native Americans

Department of 
Housing and Urban 
Development

block grants; elderly housing; energy 
conservation; fair housing; urban studies

Department of 
Homeland Security

border security; citizenship and immigration 
services; civil rights and civil liberties; 
cybersecurity; disasters; economic security; 
human trafficking; immigration enforcement; 
terrorism prevention; transportation security

Department of the 
Interior

archaeology; fish and wildlife; geology; mapping; 
minerals; Native Americans; natural resources; 
water

Department of 
Justice

antitrust; civil rights; drug enforcement; immigration; 
justice statistics; juvenile justice; prisons

Department of 
Labor

employment training; labor-management 
relations; labor statistics; occupational safety and 
health; pension and welfare benefits; productivity 
and technology; veterans’ employment; women

Department of State African affairs; arms control; Canadian and 
European affairs; East Asian and Pacific affairs; 
human rights; inter-American affairs; international 
environmental affairs; international narcotics; Near 
Eastern and South Asian affairs; nuclear and space 
arms negotiations; passport inquiries; prisoners of 
war/missing in action; refugees; visa inquiries

Department of 
Transportation

automobile safety; aviation safety; aviation 
standards; boating; hazardous materials 
transportation; highway safety; mass transit; 
National Highway Traffic Safety Administration; 
railroad safety; shipbuilding; vehicle accident 
statistics; vehicle crashworthiness

Department of the 
Treasury

coin and metal production; currency production; 
currency research and development; customs; 
saving bonds; Secret Service protection; taxpayer 
assistance; tax return investigation

Department/Agency Topics
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Consumer Product 
Safety Commission

burn hazards; product safety assessment; 
mechanical hazards; injury information; electrical 
shock hazards; safety packaging; chemical hazards

Environmental 
Protection Agency

air and radiation; pesticides and toxic substances; 
acid deposition; climate change; environmental 
monitoring and quality assurance; solid waste 
and emergency response; water; noise control

Federal 
Communications 
Commission (FCC)

cable television; broadcast stations; radio 
regulation

Federal Trade 
Commission (FTC)

advertising practices; competition and antitrust 
matters; consumer protection; financial statistics

General Services 
Administration 
(GSA)

consumer information; government audits and 
investigations; fraud hotlines; federal property; 
purchasing of equipment and supplies; 
information management; public buildings 
management

National 
Aeronautics and 
Space 
Administration 
(NASA)

aeronautics and space technology; life sciences; 
astrophysics; earth sciences; solar system 
exploration; space shuttle payload; Mars 
observer program; microgravity science; upper 
atmosphere research; solar flares

National Archives 
and Records 
Administration

naturalization records; census data; military 
records; land records; passenger lists; passport 
applications; selected vital statistics; presidential 
documents; audio and other media

National 
Endowment for the 
Arts and 
Humanities

literature; museums; folk arts; visual arts; music 
arts; theater arts and musical theater; opera; 
media arts; history; language

National Science 
Foundation

atmospheric/astronomical and earth–ocean 
sciences; mathematical and physical sciences; 
Arctic and Antarctic research; anthropology; 
engineering; biology; genetic biology; chemistry; 
computer science; earthquakes; economics; 
ethics in science; meteorology; galactic and 
extragalactic astronomy; geography; geology; 
history and philosophy of science; nutrition; 
linguistics; marine chemistry; metallurgy; 

Department/Agency Topics




